
mcgarrybowen; new york, ny
account executive, march 2012 - Present
client: United airlines

worked on the olympic integrated campaign from inception to completion, including: Print, ooH, airport experiential, •	
TV and interactive/collateral
Lead integrated creative development of global route launches for Istanbul, Dublin, Doha, and manchester•	
work with Drive Dentsu in the conceptulization of Turkish language print and radio creative•	
work closely with agency and client partners for delivery of creative and collateral materials•	
managed various collateral projects, includng sponsorships, olympic Trivia game, and annual Shareholder video•	

SerIno coyne; new york, ny
assistant account executive, February 2011 - march 2012
client: walt Disney Theatrical group

met the strategic and creative needs of the client, fulfill daily requests and act as resource for their needs•	
assisted and lead interactive campaigns for DTg brands, including media placement and creative execution•	
approved all financial happenings in respect to media and production; ensure proper and timely billing•	
oversaw creative execution and coordinate the release of all broadcast materials nationwide•	
Prepare timelines, creative proposals and materials in creative presentations•	

eSQUIre magazIne; new york, ny
Integration associate, February 2010 - February 2011

coordinated marketing and advertising efforts on behalf of luxury brands using esquire’s strategic integrated programs•	
Participated in the planning and execution of the 2010 esquire House, including magazine editorial features, and journal•	
worked with digital media to produce online content for both advertisers and magazine as online coordinator•	
monitored all esquire events, handling the rSVP list, and worked with Hearst Pr in compiling media reports of events•	

yoUng & rUbIcam; new york, ny
colgate-Palmolive creative Intern, Summer 2008

worked directly with each agency function to produce print and television ads for cP brand pitch meetings•	
Participated in an agency intern project to develop a re-branding ad campaign for y&r•	

Imc2; DaLLaS, TX
Specialist group Digital Intern, Summer 2007

coordinated strategic interactive marketing efforts for Silk Soymilk•	
worked closely with account team in planning interactive media and marketing briefs•	
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adobe Photoshop
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Microsoft	Office

website
www.wrightadvertising.net

e x p e r i e n c e

e d u c a t i o n

c o n t a c t

a c t i v i t i e s

d e t a i l s


